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                            Creativity at the Speed of Culture: Q&A with KraftHeinz’s Simon Au

                                                                				        	
                                    by Peter Kenigsberg, 15 hours ago                                
	
                            
                            
                                . Simon Au, executive creative director of The Kitchen North America, has built a team of award-winning creative minds challenging the notion that great creative takes time to develop. Simon and his fellow “Cooks” are showing the entire industry that the secret to nimble, on-brand, and culturally minded marketing lies in-house. 
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                                Below are case studies and campaigns that successfully utilized AI. 
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		Marketing Maestros
	

	
		Written by in-house and industry contributors, this blog drew on insights from the marketing community, examined game-changing campaigns and research, and provided actionable takeaways from ANA events.	
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		Regulatory Rumblings
	

	
		From the ANA's government relations team in Washington, D.C., this blog focused on advocacy initiatives and key legal and regulatory issues threatening national advertisers' freedom of commercial speech.	
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		         How to Contribute

Industry Insights currently accepts contributions from ANA community members. Submissions should focus on advice, insights, trends, and best practices for the marketing and advertising industry.

Please email all posts (250-800 words) as attached Word documents. Please make sure to include a headline and a byline.

Submit a Blog
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